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Backstairs Billy
Director & Scriptwriter

Over the course of three days, I put together a shot list, hired a 
videographer and directed two videos to capture both the 
essence of this new West End play as well as the wonder of live 
theatre through the POV of a Corgi – one designed for 
reels and one for long-form YouTube.  

These videos then inspired a series of Corgi assets that we 
used across both organic platforms in addition to our digital 
marketing funnels and became one of the top performing 
assets across the campaign. 

The result was highly shareable, emotionally resonant content 
that drove ticket sales and word of mouth buzz. 

References 

• Instagram: https://www.instagram.com/p/C0FXkf4PgbO/ 

• YouTube: https://www.youtube.com/watch?v=eQUTC5-_Qf
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The Comedy of Errors
Paid Social Strategy, Content Creation & Copywriting

The goal here was to translate the comedy of the show back 
from stage to page (or at least the digital page of Meta) vis-a-vis 
comedic copy and striking visuals. Sometimes all you want to 
see is the classic Shakespearean trope of crazy identity 
swapping wrapped up head to toe in Elizabethan dress – well 
here you have it.  

The right audience targeting is also crucial in any Meta 
campaign so we went with some safe bets including those 
comedy TV & film loving people, Shakespeare regulars and our 
retargeting CRM but wanted to use the versatility of the title to 
nurture audiences that may not always engage with the Globe.  

This included U35s and musical theatre fanatics, the latter of 
which ended up being our best performing. 



TINA Turner Musical
Email Writer & Partnerships Activator

TINA - The Tina Turner Musical had been running in the 
West End for almost 7 years - but how do you maintain the 
excitement of a production when people have already seen 
it? 

Our email marketing campaign was a crucial outlet to share 
updates on the show and keep it on the map by channeling 
into our most responsive audiences.  

Using click through and open rate data, we were able to 
determine the kind of content audiences were interested in 
and continue to cater to them in order to capitalise on the 
buzz TINA started when it first launched back in 2018. 



Three Sisters
Blog Writer & CRM Editor

Three Sisters was the first ever Chekhov performance to play in the 
Sam Wanamaker Playhouse so what an opportunity to use this as a 
hook to attract both regular audiences but also new ones. 

Through research into young people and aspiring theatre makers, 
it became apparent that Chekhov is a very frequently used and 
studied Playwright.  

I decided then that a design blog was in order to bring to life the 
rawness and beauty of the production and use that as a door for 
our audiences to feel closer and more in touch with the production.  

I sat down with the designer of the show and we shared thoughts, 
concepts and ideas that manifested into a touching blog that we 
shared with viewers across email, social media and via third party 
outlets.  

References 

• Blog: https://www.shakespearesglobe.com/discover/blogs-and-
features/2025/03/24/designing-three-sisters/
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Three Sisters
Director & Interviewer 

In line with releasing the blog for Three Sisters, there is of 
course something so undeniably magical about video content 
so it was incredibly important to me that we released 
something before the play even opened. 

I wanted to translate the relatable theme of familial drama to 
our range of audiences by interviewing the cast to make them 
feel more personable too.  

This culminated in a wonderful series that over performed on 
both YouTube and paid social channels.  

References 

• Plot Summary: https://www.youtube.com/watch?
v=1p5boGk_cr8 

• Rehearsal Behind the Scenes: https://www.youtube.com/
watch?v=7kmoxCfrxDI
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Winter at Shakespeare’s Globe
Blog Writer & CRM Editor

With so many Christmas markets, concert tickets, 
pantomimes and fairs, it feels difficult to choose 
what to do over the festive season. 

I wanted to create a way to bring that all together 
into one cohesive Christmas bucket list. So, I wrote 
a blog that we could share everywhere: the top 10 
festive things to do at the Globe over December.  

References 

• Blog: https://www.shakespearesglobe.com/
discover/blogs-and-features/2025/11/27/the-
ultimate-open-air-festive-experience/

https://www.shakespearesglobe.com/discover/blogs-and-features/2025/11/27/the-ultimate-open-air-festive-experience/
https://www.shakespearesglobe.com/discover/blogs-and-features/2025/11/27/the-ultimate-open-air-festive-experience/
https://www.shakespearesglobe.com/discover/blogs-and-features/2025/11/27/the-ultimate-open-air-festive-experience/
https://www.shakespearesglobe.com/discover/blogs-and-features/2025/11/27/the-ultimate-open-air-festive-experience/


The Workroom Tailors
Content Editor

A personal passion project of mine was to turn a 
costume from Shakespeare’s Globe into a stylish 
two-piece set. Of course, I am no costume 
designed so I collabed with the Workroom Tailors 
in North London to create the stunning piece. 

We worked together on a content series on Tik 
Tok to share our story that for us ended up 
becoming so much more - an inspiring piece about 
environmental up cycling, theatre magic and the 
undying art of tailoring. 

References  
• https://vt.tiktok.com/ZSPJjR3yN/ 
• https://vt.tiktok.com/ZSPJjRxDd/
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